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R093 — Creative iMedia in the Media Industry
Section 1 — The Media Industry

SPECIAL EFFECTS (SFX)
Effects that happen on
set during filming eq
pyrotechnics, animatronics
and prosthetic makeup

VISUAL EFFECTS (VEX)
Effects that are created
after fiming, using
computers eg. using Gr
screens and CGL
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Pre-production
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Pre-production ' A
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Showing ads for Senior Media Vacancies

Planning the media product to ensure the end-product

Production is effective. Pre-production documents include
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Campaign Manager

Lead and develop marketing campaigns for our
dlients. You will be responsible for planning and
coordinating our campaigns across a wide spectrum
of platforms, both digital and print.

mindmaps, storypoards, work plans and scripts.

Post-production Production

Film Director
Required to oversee the creative direction of our
productions for film and TV. You will work closely
with the scriptwriters, storyboard artists, actors, and
crew to deliver outstanding results.
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The creation of the media product .. filming the

Scenes of 4 movie or using photoshop to create * @ -
BYE . Editor
“ characters fo,- an animation. Responsible for controlling the content of print
Y publications. Must have exemplary quality of written
. communication and an eye for detail. Ability to

rewrite text and change tonality of content essential.

Xt Pasf—'produﬁon

Getting the product ready for release. Includes
editing video footage or adding special effects for

Purgosas of Wedia Products

Media can be used to advertise and promote a
product or service — this could be by billboard,

You will be responsible for the day-to-day
management of our productions and plan production
schedules and allocate the production budgets. You
will work closely with the producer and senior
roduction staff. Substantial experience essential.

{ Production Manager

TV or radio advert

All
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Media can also be used to inform people by
gving them facts or information eg on a
poster about traveling abroad during COVID,
or educate viewers so that they learn
something from the product eg revision poster.
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FAST FOOD FRIES FORESTS

¢ meat and animai feed

Wmasorrves

Most often, though, media is used To entertain
us with movies, TV series, and games.

Media products often try to influence the
viewers’ beliefs, attitudes and behaviours

Media

Media Technical Jobs

Camera Oparator

20 miles

Responsibilities: Assembling and setting up camera equipment; planning and preparing scenes;
creatively framing and capturing action for film and TV; liaising with lighting and sound staff.

Reporting to: Director

Games Developer

Responsibilities: Create initial storylines and character biographies; translate ideas into code;
construct game base engine; combine 20 and 3D assets with audio; animate characters and

environment; liaise with scriptwriters.

Besponsibilities: Plan, create, mix and enhance music, sound effects, and dialogue: combine music,

sound effects and dialogue with motion pictures, into a complete and integrated soundtrack.

Beporting to: Director

Audio Technician

Responsibilities: Assist: with recordings and sound production; set up sound and recording equipment;
test equipment; must be confident in making adjustments to equipment to generate the best sound

Accountable to: Director

Video Editor

Responsibilities: Manage material such as camera footage, dialogue, sound effects, graphics, and
special effects to produce the final motion picture.

Accountable to: Director

Web Davelopers
1 x Front-End Developer Responsibilities: Greate and maintain websites; liaise with graphic designers

and phatographers.

1 x Back-End Developer Respansibilitie:

payments.

s: Program a website and ensure the website can process card

Creative Media Vacancies

CREATIVE ROLES

GRAPHIC DESIGNER

Required to create visual
concepts for various
media products from
logos to book covers. You
will need to be able to
work to a brief and
produce designs for your
concepts. Skills in
graphics editing software
amust

CONTENT CREATOR

Responsibilities  include
creating  content for
websites, social media,
marketing materials, and
blog posts. Skill in
creating text, images,
video, and audio
required. You must be
able to conduct research
and work to deadlines.

COPYWRITER

We require a strong, dynamic
and meticulous individual to
create engaging, clear  text
(“copy”) for advertising and
marketing purposes such as
websites and print adverts. You
will need to be good at
researching keywords, producing
interesting written content and
proofreading your work for
accuracy and quality.

ANIMATOR

You will be able to create an
extensive series of images that
form the animation and simulate
movement. Ability to work with
clay models to create stop-
motion animation desirable.

Must be able to create 3D
models and a knowledge of
computer generated imagery
(CGl) essential.

PHOTOGRAPHER

We are looking for someone
who can capture high-quality,
visual images for a wide range of
creative, technical, and
documentary purposes. You will
work closely with your client to
meet the brief. Ability to edit
images in  post-production

desirable. Do you sell your work
as stock photography? Then
we'd especially like to hear from
you!

SCRIPTWRITER

Are you creative and excellent at
narrative? Then why not join us
as a scriptwriter?! We are
Jooking for people who can write
and develop scripts for film, TV,
video games and radio. Ability to
adapt a story into a coherent
script essential.

Other ibilities include

ILLUSTRATOR

Required to create original
drawings to express ideas and
concepts. You will be creative
and imaginative with an eye
for colour, balance, and
layout. Excellent ~drawing,
sketching and painting skills
essential.

'WEB DESIGNER

Responsibilities include
designing,  planning  and
creating  websites for our
clients. Must have experience
of editing and maintaining
existing websites. Ability to
design the the websites visual
imagery and ensure this is in
line with the companies
visual identity essential.

Experience with coding_in
HTML, Javascript and CSS,
desirable.

Your covering must be an, covering your
hen in

It it 5Nt you may be denied entry to the

You must wear
a face covering on
public transport

mouth and nose, at al times wi
the station and on the train.

ik by policing and mant
Ataff, or you could face a fine.
Some exemptions apply.
For these and further information visit
t_gov.uk/coronavirus

developing _and  researching
ideas for original screenplays.

BT  AND YOUR COMPASSION
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Photo Kiosk

: : S ece ([ preview.ipg Qaa®
Colour Whee! @) Style, content and layout )

Used by graphic designers to choose colours that

The layout of images, text and shapes in digital print media needs careful
consideration — this is known as composition.
will be used in a product. Colours he(p to convey s : " . :
MMJS qm(eumﬁoﬂs. Placing eac_h element ina certain |OC?tI0n will create a na?ural reading flow
for the audience—making the advertisement more effective.
'quonious colours — fowu( next to each other v The picture should be the largest part of the advertisement, covering 60- e 4
on the wheel. qilft - 70% of the ad space. Placing this picture in the middle of the page starts
the flow of the ad. =
sense of calnr. v People read top to bottom and left to right—so, below the main picture o a
'(amp(enzﬂtmy colours — foundapposgfg each should be your body copy (text). It should take up about 15% of the ad
S e page.
other; give vivid v" Nextto this, in the bottom right or left corner of the page, should be the
contrast company logo, taking up around 5% of the page. And vo .
Choose Your audience oYY
segmenkakion...

Different print media will have their own conventions of layout e.g. book
covers will have the blurb and barcode on the back cover.
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;_ess pefrsor_xal. Lllsed wr:jen writing Camerais placed low to the Canterais placed high up Also known s the Dutch [y S = =i
The used in media or professional or academic nd, looking wp. = 9 ¢ | | | | |
products  will either be purposes such as a newspaper or = ) %mu = Ilg P ::ﬂ\lt i S“bsm‘ pmnﬁng ‘§ ) ST;:t c‘mu‘ S[‘nfd ok | | ‘\ / | ‘\ |
formal or informal. :jextb?t:kl(lpurptose: to :n;orm)f. . 3 5 Wi, T2 e. | ‘ ‘  Coubsy et | |
se of full sentences and perfect . Q<< | | TG — el |
. - Q 5{
The purpose of the product grammar. US‘““ m‘k‘ the subject Used to make the subj Used to create a sense of \‘ ‘ \ s Medun fulll Shel | “
will affect both language and - . look imposing and the seet weak or vulnerable, disorientation. | = —N—¥ ‘
tone. Colloquialisms and contractions viewer to feel swall ‘ i i |
are rarely used. ————=" J | { |
Tone typically refers to the | ({:cnf’ Br“f qnd “1“Ljil‘_Lt‘,. L Client requirements provided in the brief usually include |
mood implied by an author's M= 3 | ot |
m°’dt°:t°'°ena’:a‘k';e o ‘23: Tone examples include light-hearted, fun, upbeat, kind, # Clent g . .
P el eTh ca‘ 4 d ader | serious and scary. A serious tone might be used to Person who has asked you to create a product A
R U e it vl build trust in the reader. A light-hearted tone might B
evoke a number of emotions i .
: appeal more to children in order to persuade them to % PBrief
and perspectives. ,
keep reading. Written document that provides you with the client
| requirements
Informal Language
| X Requirements
More casual and spontaneous. Most often used when What is needed for the task to be signed of f by the Ctyle
communicating with friends or family, in writing client as complete "‘"j‘;,,,'l,
personal emails or texts. Contractions (don't instead an
of do not) and colloquialisms will be used. * Collaboration
= Key people will meet to discuss and produce the final
Used in digital media will make the brand feel AT client brief — meetings may be formal or informal,
approachable and is often used in ‘9 0000 I = face to face or via video conferencing
adverts for families or teens. Also seen =
in comic books % Constraints
(B R D) Limitations or restrictions within the brief eg time
constraints may be “2 months for design”




PRE-PRODUCTION
PLANNING B

WorK Plans

=
Work plans are |mportan’r tools that
help to plan out a project. They show
the whole project, the tasks that it
can be broken down, timescales and
deadlines as well as the resources that
would be needed to complete the
project.
For a media product the work plan
would cover:

? Pre-production

? Production

4 Posf~pmduc’rim
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Purpose:
K Generate ideas quickly and

show the links petween
i(eqs!

—
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Can include:
¢ Keywords

? [mages

!

:

¢ Title /A
S T

§forgboards

R093 — Creative iMedia in the Media Industry
Section 3 — Pre-Production Planning

Seripts
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’ X Purpose:
| To provide dialogue and stage directions to
cast or Voice-over artists.

Show sound effects and camera angles to be
used — useful for the sound engineers and
camera crew.

N ‘ ’ /
——lontain:——

—Sornd Effecks
SFX: Light chatter

# Dialogue ? Location
¢ Stage direction * Sound effects

v Lighting ? Technicalinfo

Conventions: E ;

~tion ¢ INT and EXT - [nterior and Exterior §)
¢ Use courier font

v Character name in caps and centred )

¥ Dialogue under character name :

Two more students put their hands up. ¥ Stage directions in brackets

v V.0. - Voice over

Character movement arrows are inside

the panel.

EXT: Meadow
Lisht music playing

Wide Angle
SFX: bird song

taking a photo on 4 camera and yploading.

Dark e misht sk
P Purposz: B Vj%qﬁon Diagrams Geometric wolf % mm:m " 4
o0ses . = IR profi (vite)  omiy
urp b4 :r«nrc by frame visual plan, with —_— st~ s
irections, to plan a moving picture e.q. ) fhenide
K Visual tool to generate ideas. They can he(p ¢ >0 ' ing picture e.g = 0% transparency
d visu ( (ook. for a PI’OJU f‘o"’ Jame or animation. Used 5] g % This is a roush sketch to show what you want your
develop a fee(ma 4: :ﬁ 4( 53 producers, director: <, animators and Ly tediaprodict to ook like when completed. ——
that can be shown to the client: camera operators. : GizerTspt _
' P B % Usually done by hand. B
b -
Can be digital (on computer) or physical %‘M_ U ﬂ 5 . . woLVEs
* — Contain: — s ontain: » Rt A o,
de by hand) % | EXT: Meadow Wide Angle 105 7 S
(prede g 0n Seene content ¢ Scene No.  Lishtmusic playing SFX: Birdsony - et Nammn ;:;“: ow and
’ ; 4 ¢ vith slow
‘T cleaon s e o s N oo
ine - 0 i \ &
K lan contain: - Mareriel ¢ lamera Angles * Sound effects ' , h:::a dobcontine and | right
] whitefill = =
v [mages ¢ Auotations * Lishting * Camera Movement P, fmotations #  Gerpt ‘
n S b Coptomber Toth372t 2022
v Colours ) ¢ Transitions ¢ Character Moveme B, pivensions 1 Cote b.‘ R 1,
- Fonts v Sound (if disita = e | Do pnc sy,
Head: ¢ Video (if digital) N 1 B Notes: ;A;ixm - WoLyeg
?v Heading S etion (i £ digit otes: ] = | Only for static imases such as a poster, (ogo, Coeotitid,
Camera movements are shown with arrows Ly foskcoeror masezineadert ’
outside the panel. B an be disitised by scanning on 4 scanner or “\Liv.,‘,“' Arony




PRE-PRODUCTION
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wfc British Board of Film Classification

This is to certify that

CREATIVE iMEDIA

has been classified for cinema exhibition

The BBFC is responsible for classifying all films and trailers that are shown at
cinemas or sold on DVD or Blu-Ray. Age ratings need to be displayed on
screen for a minimum of five seconds. On a DVD or Blu-Ray, the symbols

must be displayed on the outer packaging as well as on the disc.

'YY 11

PEGI Ratings

PEGI or Pan European Game Informatio ovides age classifications

for video games in 38 European count They only consider age

suitability, not the level of difficulty. There are two levels of information

PEGI Age Labels and Content Descriptors...

Pz As29 2

This is an example of how the graphics might look
on the back of a game cover. They should also

appear on the front.

Learn more:
https://www.youtube.co

ll mluser/Peigones

0ll93155017

Section 3a — Legal Issues
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Roy alty Free
e —

Pay one-time fre sy
use asset over an
over again
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Protects
works such as pho*as

3mph/cs, music and
[l IS

Must seek permission
before use of other's
work or Py fee

Pub’/shed {alse

statement

Dama g someone's
repufaﬁon with false
statements

inal

/\\- S

Creative
commons N

False or damag:
spoleey. sw‘a{emey:z Photos and recordmgs
= b il \ n p«bl:c spaces -
“Slander T 9 \" permssion realurred for
/\ 1 commercial purposes
N \( \
(& ) R
N __A (_Permissions_
_— 75 \

2 (7))
( Lega’ Issues 3 > \ N A
Xee—

/ induiduals data
= \
B
\ { E 9 ) Data collected or ‘zep)‘ must be
A) N | for a specific purpose
P\ = Pt
{ ) 3 not /te’p* )onger than
/—‘ N General Data Protection necessary
t ©\ \ Pegu/a*ion L accurate
\ / 5 /cepf up to date
R T Eeg;sv‘ered 6 sl‘orefsecure/ﬂ

Trademark
Copyright

Regulation and Certification

The Advertising Standards Agency (ASA)

Are YOU in advertising??

Then you need the Advertising Standards
Authority (ASA)!

The ASA is the UK’s independent advertising
regulator. Well make sure adverts across UK
media stick to the advertising rules (the
Advertising Codes).

Got a COMPLAINT about an advert?? Seen it
on TV, film, radio, billboards, the internet, or
social media..?

In 2020 alone we resolved 30, 342 complaints
about ads. They were either changed or
removed completely. What are you waiting for?
Contact us now!

Visit https://www.asa.org

The office of
communications
(Ofcom)
has your back!

They make sure:

* people are able to use
communications services,
including broadband;

* a range of companies provide
quality television and radio
programmes that appeal to
diverse audiences;

* viewers and listeners are
protected from harmful or
offensive material on TV, radio
and on-demand;

* people are protected from

Ofcom was formally established on 29 December 2003. It replaced
five organisations to provide wide-ranging powers across TV, radio,
telecoms (internet, telephone) and postal sectors.

unfair treatment in programmes,

and don’t have their privacy
invaded;
« the universal postal service

covers all UK addresses six days a
week, with standard pricing; and
« the radio spectrum is used in the

most effective way.

The Advertising Standards

Authority Ltd. (trading as ASA),
registered in England and Wales,

Registered Number 0733214

R093 — Creative iMedia in the Media Industry

Protection of an

'S
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Risk Assessments
=

A risk assessment is a document that evaluates
the potential risks that may be involved in the
media sector This is especially important for the

Cast ar d Crew L [ ger eVa( DUb(C May also |0€
y S

[Ty re——
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D'“R'Bmon Section 4 — Distribution Considerations
CONSIDERATIONS

Online

Multimedia content, games, and apps can be
distributed over the internet on various
different smart devices using dedicated
streaming apps and online stores. Media can
also be distributed on websites such as

Physical Media

U andw

UG 1% Z s E /
companies providing downloadable brochures. W elglidleRyst) el SN F L Lo ERAT o8 A
¢ and leaflets, are still used. : ‘
NETFLIX & spotty @iTunes 1SS

Top Picks For You
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