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Complete the initial Personal Learning Checklist for Daily Mirror
CSP as a starting point for your assessment

Personal Learning Checklist: Daily Mirror Close Study Product

59:%

At end of unit

Historical, Social, Cultural and Political context

| understand what the ‘Press’ is

| understand the key terms ‘Press freedom’, and ‘Press intrusion’

| understand the political ideology of the Daily Mirror

Media Audiences

| can describe the target audience of the Daily Mirror and how this comparesto The Times

| can describe and explain how the Daily Mirror provides content appropriate to target audience

| can describe why the audience reads the Daily Mirror

| understand that a newspaper audience can be active or passive

| can explain the different readings of the Daily Mirror

Media Representation

| can describe the different groups, issues and events related in the Daily Mirror CSP

| can explain how the Daily Mirror content in the CSP constructs 3 deliberate ideclogical reality
Media Language

| understand the difference between a tabloid and broadsheet

| can describe and explain the key terms for the various components of a tabloid newspaper

| can compare key aspects of The Daily Mirror with The Times

| can describe the intended meaning of the images and stories inthe Daily Mirror CSP and why they have been presented like
this.

Media Industries

| can describe the market position of the Daily Mirror

| can describe and explain the falling circulation of the Daily Mirror over time

| can discuss who owns the Daily Mirror

| can explain how the Daily Mirror is responding to the threat from digital news platforms

| can discuss how newspapers are regulated and discuss whether this is effective enough.
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DO NOW:
WRITE THE INFORMATION BELOW ONTO A NEW PAGE
IN YOUR BOOK!

¥ King Donald < ( : I b y
| B Sl —— . e W=y  Bond producers hand
4. B mﬁsteam nfresh f b ; control of character to

on Zelensky Ll = Amazon in shock move - '

Close Study Product: Newspaper

Daily Mirror

The Daily Mirror is a national daily tabloid newspaper that has social, cultural and political
significance. Comparison is invited with The Times which targets a different audience
demographic and has a different political and ideological viewpoint.
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The ‘Press’ is a collective term for the newspaper industry.

The name is linked to the printing presses that were
originally used to make the newspaper. Examples of
newspapers in the UK are the Daily Mirror and The Times,
which will be our CSPs.

Newspapers are still popular media products for audiences
to get their news, be entertained and informed. There are
a range of national (Daily Mail), regional (Daily Echo) and
specialist newspapers (The Racing Post). Whilst still
popular, since the 1950s, there has been a gradual decline
in newspaper sales due to the rise of TV ownership (and
news programmes) and, more recently, the growth of
digital news through websites and social media.

Daily newspaper circulation figures 2016-2018

from

https://en.wikipedia.org/wiki/List of newspapers in_the United Kingdom by circulation

Ten minutes, in your books:
1. What is the ‘Press’? Give examples.

Historical, Social and Cultural Contexts: What is the ‘Press’ and What is its Role?

Title
The Sun
Metro

Daily Mail

London Evening Standard

Daily Mirror
The Times

Daily Star

The Daily Telegraph

Daijly Express

Financial Times
The Guardian
Daily Record
City A.M.

The Independent

The New Day

The New European

20185 &
1,545,594
1,475,372
1,343,142
888.017
583.192
440 55
391,995
385,346
364,721
257,223
189,579
152714
134,087

/A
22 73128

20170 =

o

1,666,71

o

1,476,95
1,511,
887,253
724 888
451,261
443 452
472258
392,526
266,768
188,924
156,756
155772
90,319
/A

/A
20,0007

[
=1
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o

2. What is the purpose of the Press? Refer to the Uses and Gratifications theory.
== 3. What has happened to newspaper sales and why?

2016’01 &
1,787,096
1,348,033
1,589,471
898,407
809,147
404,155
470,369
472,033
408,700
271,859
198,237
164,163
176,892
97,259
55,193
40,000023]
N/A


https://en.wikipedia.org/wiki/List_of_newspapers_in_the_United_Kingdom_by_circulation

Representation | Audiences | Industries | Language

Historical, Social and Cultural Contexts: What is a ‘Free Press’ and what is Press Intrusion?

A ‘free press’ implies that journalists (those
that write for newspapers) and newspaper
editors can edit content free of intervention ,.
from Government influence. More than a ‘d"“
third of the world’s population live in
countries in which there is no press freedom.
This causes a problem as in those countries, -
journalists are often imprisoned if they
disagree with the Government and social

2018 Press Freedom Index!" &
media channels are not allowed to operate. [ oo situation
Non-democratic countries often control access [ satistactory situation
to information and employ state-run news [ Noticeable problems
organizations to promote the propaganda [ Diffcutt situation
critical to maintaining an existing political [ very serious situation

D Not classified / No data

power base.

Seven minutes, in your books:
1. What is a free press and why is it important?
2. Why do some countries not want a free press?
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7\ UK PRESS LAWS
Qw CRITICS OPPOSE STATE REGULATION

SICD] 0:05/2:36 @& 5]

Click image to view video


https://youtu.be/msr_EVWDYtA
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Historical, Social and Cultural Contexts: What is a free ‘Press’ and what is Press Intrusion?

Press intrusion is where the press pry too closely into people’s lives to gather their stories.
Newspapers may argue that they have to do this to get to the truth in the hunt for their
stories. However, when news emerged in July 2011 that murdered schoolgirl Milly Dowler's
phone had been hacked by the News of the World, Prime Minister David Cameron set up the
Leveson inquiry into press ethics. Leveson proposed a new self-regulation body as
newspapers were ignoring the Press Complaints Commission (PCC). Cameron rejected the
idea as he was worried about government interference with the press.

Missing Milly Dowler's voicemail was The Guardian view on Cliff Richard's
hacked by News of the World court victory: a threat to journalism

@ Deleted voicemails gave family false hope
@ Hacking interfered with police hunt
@ Family lawyer: actions ‘heinous and despicable’

VS

® See footnote
s e g . he in favour of Sir CLiff
The News of the World illegally targeted the missing schoolgirl Milly Dowler Richard and against the BBC highlights restrictions on the freedom
and her family in March 2002, interfering with police inquiries into her ‘ R
— Too much press intrusion Freedom of the Press
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Revision: The ‘Press’

Historical, Social and Cultural Contexts: What is Press intrusion?

Press intrusion is where press pry too closely into people’s lives to gather their stories.
Newspapers may argue that they have to do this to get to the truth in the hunt for their
stories. However, when news emerged in July 2011 that murdered schoolgirl Milly Dowler's
phone had been hacked by the News of the World, Prime Minister David Cameron set up the
Leveson inquiry into press ethics. Leveson proposed a new self-regulation body as
newspapers were ignoring the Press Complaints Commission (PCC). The Prime Minister,
David Cameron, rejected the idea as he was worried about government interference with the
press. Here are some examples of the press intrusion. Click images to view videos.

JK Rowling

JK Rowling Sally Dowler Jeremy Paxman

Five minutes, in your books:

1. Why was the Leveson Inquiry such a big change for press
regulation in the UK?

Further witnesses
BBC link



https://youtu.be/INhR5_2OUhs
https://www.youtube.com/watch?v=Dkbu9J78vF0
https://youtu.be/9QR9DdBFzV4
https://www.bbc.co.uk/news/uk-18899085
https://youtu.be/l-EG186kYI4
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Press Regulation

Media Industries: How and Why are British Newspapers Regulated?

independent

@
PRESS COMPLAINTS COMMISSION I SO press §10n.dords
e organisation

The Press Complaints Commission
(PCC) was a voluntary regulatory body
for British printed newspapers and

The role of IPSO s to:
* Regulate 1500 print and 1100 online

titles.
magazines, consisting of . .
8 o 8 ) * Listen to complaints about press
representatives of the major behaviour

publishers. The PCC closed on
Monday 8 September 2014 after
criticism after the phone hacking
affair. It was replaced by the
Independent Press Standards
Organisation (IPSO), chaired by Sir
Alan Moses.

* Help with unwanted press attention.

* Advise publication editors.

* Provide information to the public.

* Provide a journalist whistleblowing
hotline.

* Low-cost arbitration between

Stick your copy of the notes in. Then, twelve minutes, in your books:
1. Whatis 'press intrusion’, and what are the arguments for and against it?

2. Why did David Cameron want the removal of the PCC?
3. What does IPSO stand for? What is the role of IPSO?
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Press Regulation

Does the press need more regulation?



https://www.youtube.com/watch?v=dyK5NZIm1X4
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Press Regulation

THE QE2 IS SET TO ::
un SAIL FOR WAR e
el g 257

~ BT

GO (HA

Our lads sink

o) 0:02/237

Click image to view video

Seven minutes, in your books:
1. Watch the video. Why do some organisations think that IPSO does not regulate

newspapers rigorously enough?
2. How far do you agree that regulation stops freedom of speech in our newspapers?



https://youtu.be/_aqr3cw2gpY
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Politics in the Press

DO NOW:
1. Stick in your copy of the political spectrum!

2. What is the political spectrum?
3. Where is our country currently?
4. What are the characteristics of this political view?
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The Politics of the ‘Press’

Historical, Social and Cultural Contexts: The British Political Spectrum

To understand how newspapers influence the political leanings of the population, you first need to understand a little
about British politics and the ideology that underpins it. Think: the political persuasion of the parties [and newspaper]
may influence the way the news is presented. You looked at this when we began to study newspapers.

The belief that people should all
be equal. There should be no
difference between social dasses
and wealth. To ensure this they
believe there should be no
private ownership of land or
businesses. They should all be
communally owned and people
work collaboratively to ensure
they are a success. In practice
Communist states do not have
freedoms for the people. Wealth
is confiscated from the rich and
redistributed by force.

Far Left
Wing

| The Political Spectrum

The belief that people should be
helped to become more equal by the
state (government). In Socialist states—
the government toaxes the wealthiest

larger amounts and wses the money
for things such as education,
healthcare and welfare
(unemployment benefits and
persions). They believe some people
are disaduvantoaged e.g. single parents,
disabled people, so society should
enable them to have help to get
ahead. There is less of a divide
betureen rich and poor but it still exists.

The belief that people should
hawve their freedoms protected
from the govermment. In a Liberal
society they believe there should
be equality of opportunity to
enable people to work hard to
make their lives successful. In
practice, Liberal states protect the
freedoms of the people and limit
the power and interference of the
government.

The belief that people should lock
after themselves as individuals. This
encourages people to work hard
and be more productive. There will
be natural inequality because
thriving economies need people in
all levels of society e.g. managers
and workers. Those who make
decisions and those who follow
orders. In Conservative states, toxes
remain low becawse those who are
successful should not hawe to
support others. There is a large

divide between rich and poor.

Centre Left

Centre

Centre Right

Socialism

Liberalism

Conservatism

The belief that people should
not howve equal rights or
protections becalse some are
“superior” to others. In a fosdist
sodety some groups are
PREVENTED from becoming
equal to others via systematic
discrimination. This could be
based on race, religion, sodal
chass or ethnicity. In proctice,
Faoscist states do not have
freedoms for the people. There
is a large divide bebween rich
and poor.

Far Right
Win

Fascism/
Chauvinism
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The Politics of the ‘Press’

Historical, Social and Cultural Contexts: What are the Political Leanings of the ‘Press’?

Most newspapers have some sort of political bias. This is based on their history and the
demands of their target audience. The relevance of the bias is that it impacts on the way
news is interpreted and can have significant influence on the audience and how they vote /

Table 1: Press share and endorsements 2015 general election

Daily circulation figs % share of Party support
May 2015 circulation

Sun 1,809,240 26.6 Conservative
Daily Mail 1,657,867 24.4 Conservative
Mirror 868,992 12.8 Labour
Daily Telegraph 486,262 72 Conservative
Express 432,076 6.4 UKIP
Daily Star 417,538 6.1 No preference
The Times 397,171 5.8 Conservative
i 280,074 41 Liberal Democrat
Financial Times 210,481 3.1 Conservative
Guardian 178,758 2.6 Labour
Independent 60,438 0.9 Liberal Democrat

The political leanings of the national press at the time of the 2015

General Election

, . .
The Sun’s headline on the day of the Brexit vote was clea rIy From http://whorunsbritain.blogs.lincoln.ac.uk/2015/11/19/press-affiliation-and-the-2015-

political and may have influenced voting patterns. general-election/

Twelve minutes, in your books:

J 1. Stick in your copy of the political spectrum.
/ 2. What are the political leanings of the Daily Mirror and The Times?
3. How do the politics of newspapers impact on content and audience?



http://whorunsbritain.blogs.lincoln.ac.uk/2015/11/19/press-affiliation-and-the-2015-general-election/
http://whorunsbritain.blogs.lincoln.ac.uk/2015/11/19/press-affiliation-and-the-2015-general-election/
http://whorunsbritain.blogs.lincoln.ac.uk/2015/11/19/press-affiliation-and-the-2015-general-election/
http://whorunsbritain.blogs.lincoln.ac.uk/2015/11/19/press-affiliation-and-the-2015-general-election/
http://whorunsbritain.blogs.lincoln.ac.uk/2015/11/19/press-affiliation-and-the-2015-general-election/
http://whorunsbritain.blogs.lincoln.ac.uk/2015/11/19/press-affiliation-and-the-2015-general-election/
http://whorunsbritain.blogs.lincoln.ac.uk/2015/11/19/press-affiliation-and-the-2015-general-election/
http://whorunsbritain.blogs.lincoln.ac.uk/2015/11/19/press-affiliation-and-the-2015-general-election/
http://whorunsbritain.blogs.lincoln.ac.uk/2015/11/19/press-affiliation-and-the-2015-general-election/
http://whorunsbritain.blogs.lincoln.ac.uk/2015/11/19/press-affiliation-and-the-2015-general-election/
http://whorunsbritain.blogs.lincoln.ac.uk/2015/11/19/press-affiliation-and-the-2015-general-election/
http://whorunsbritain.blogs.lincoln.ac.uk/2015/11/19/press-affiliation-and-the-2015-general-election/
http://whorunsbritain.blogs.lincoln.ac.uk/2015/11/19/press-affiliation-and-the-2015-general-election/
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The Politics of the ‘Press’

Historical, Social and Cultural Contexts: What are the Political Leanings of the ‘Press’?

Look at the two front covers from two broadsheets:
One supports Labour (left-leaning; ‘The Guardian’), and one supports the Conservatives (right-leaning; 'The Telegraph')

4% Sll‘l‘lllll(‘l' loving %, 0§ Dads Army ..1.‘.0é-
‘ _thevear W ¥ _ & ra
\\ |Ranked! L] 51())1171 n:*\lt-l?;blrrgvl 2 @' PN gl were
\ Paul Simon's albums Sa T Y - " ‘
% _Zhe Daily Telearaph
Ny

|
1G .. Trump: May’s soft Brexit will

Film&l\lusic ix First Reformed / 4k %% %

Hawke faces the apocalypse

child mental
health cases
than ever

Trump tells May: soft Brexit will
’kill' UK hopes of US trade pact  *

Ten minutes, in your books:
What are the connotations of each of the splash images chosen?

How does this reflect the political bias of the newspaper and the underlying Conservative
issues about Theresa May’s leadership?

How do the politics of newspapers impact on content and audience?
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The Politics of the ‘Press’

Historical, Social and Cultural Contexts: What are the Political Leanings of the ‘Press’?

Watch the first 45 minutes of episode 1 of the BBC show, ‘Press’ and look at the different
political emphasis and journalistic practice of the tabloid and broadsheet journalists.

Press

Series 1: 1. Death Knock

Click image to view video

This show illustrates many of the ethical issues around the tabloid press.
Remember, this is a drama and fictional, but illustrates many of the issues we need to be aware of!


https://www.bbc.co.uk/iplayer/episode/b0bjj8rx/press-series-1-1-death-knock
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wwwwwwwwwww

DO NOW!
Five minutes, in your books:

1. Draw the table below.
2. Putthe 'Size', 'Example' etc. Labels in the margin. Leave two lines for each part..

Tabloid vs Broadsheet

Media Language: Comparing Tabloids and Broadsheets

Tabloid

Broadsheet

Size

Example

Language/Grammar

Key focus

Image use

Layout

Audience

Cost
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Tabloid vs Broadsheet

Media Language: Comparing Tabloids and Broadsheets
There are generally two classifications of newspapers — tabloids and broadsheets.
Tabloids tend to be easier to read with shorter articles and include more photographs. They
report on major news, but also include a lot of showbiz gossip, entertainment and
sport. They tend to be the better sellers. They tend to use sans serif fonts.

Broadsheet newspapers tend to be larger (printed on ‘broad sheets’) and typically are also
folded horizontally in half to accommodate newsstand display space. They tend to be more
serious, have smaller, serif fonts, more advanced use of language and fewer photographs
(although they have included more over the last 20 years to be more popular). They tend to
have lower circulation figures than tabloids.

Check you have these definitions in your blue books!

Tabloids: The Sun, The Mirror, The Star. These are called red tops
because they have red mastheads. The Daily Mail and Daily Express
are tabloids are sometimes called ‘middle market’ newspapers as they
have a mixture of tabloid/broadsheet audience.

Broadsheets: The Daily Telegraph, The Times, Guardian and the
Financial Times are all broadsheets although The Times has recently
changed its size to make it more accessible (but its style is still very

QE2 IS SET TO = S -3

4 ro wae z TheGuardian
e i' 1 ;r,.::.ﬂ.‘r.u...«,;:m, e tace u-.-:,. o

— S e Helied and lied and lied

Consps T —
P nocal

much broadsheet). — e
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Tabloid vs Broadsheet

Media Language: Comparing Tabloids and Broadsheets

gf Let's complete it together!

wwwwwwwwwwwww

Tabloid Broadsheet
Size Smaller, 'tablet' sized
Example The Mirror (left), The Sun (right)

Language/Grammar | Informal, emotive, colloquial, simple

Key focus News, sport, 'soft' news though does
cover international hard news and
human interest stories.

Image use More images, less copy
Layout Dominated by images
Audience Less education; working class

Cost £1lish
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The News Story You’re Studying!

Amazon’s acquisition of the 007 franchise...

This will be set on ‘Show My Homework’ please make sure
you have read it and are familiar with the story. This is what
you will be asked about in your exams!



https://www.bbc.co.uk/news/articles/c1mn9gz5x3mo
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Tabloid Conventions

Media Language: The Layout of a Tabloid and Key Newspaper Conventions
The layout of a newspaper is key part of grabbing the reader’s attention. Here are some key terms to learn:

THE HEART OF BRITA: L Se"in Line SIO an
Masthead errOr il Fwwu 7 g Line/Slog
: = Madness of BB Splash Image
Dateline King Donald \J@‘
A 3 N t%?,”ié?ensky By-line
Kicker > DENTAL DESERTS PLEDGE
700 000 Standfirst
Splash SRR
Headline REASONS T0 SMI

Government mass appointnents plan in victory for Mirror campaign |EP S N e [1¥=

Discover the
power to lower
prices on page 2.

ik aare. ook

Tesco advertisement

opy

You should know all of these from your previous work. Do you?

g 1. Stick your copy of the cover in, and label it.
Challenge: Add the meaning of the labels, too.



Media Language: The Layout of a Tabloid and Key Newspaper Conventions
Let's create a table of the key definitions! (Add in the ones that don't appear on your cover!)

Newspaper Cover Term Definition

Masthead The name and logo of a written publication (also applicable to
magazines)
Dateline The date of publication
Selling Line A sentence designed to attract potential readers
Slogan Anchorage text making a brand's concept clear.
'The Mirror' slogan: 'The Heart of Britain'
Strapline A secondary heading to a story
Splash Headline/Image The main headline and image on a front page
By-line The name of the writer of the article
Standfirst An emboldened word/paragraph at the beginning of a story
Copy Text in written publications
Kicker Enlarged initial sentences describing a story
Incentive/Plug (pug) An offer/reason to buy the publication (e.g. free gift/money off etc.)

Pull Quote A line from the copy that is particularly powerful or pertinent.
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Tabloid Conventions

Fall frontman
Mark leaves
£485k to his
famtly inwill

oD T

buy..

Bond producers hand |
control of characterto =
Amazon in shock move

Home-grown
comics have
last laugh...

DO NOW Five minutes, in your books:
1. Stick it in, and label using the key terms from the previous slides on here. n.b ‘Splash image’ will
become ‘main image’ as splash is a term used only for front pages!
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Daily Mirror Analysis

DO NOW: Ten minutes, in your books:
1. Answer the questions in red by analysing the front
cover of the Daily Mirror.
ENSURE THESE ARE COMPLETED!

The OFFLEAD (James Bond story) is our focus and uses the
:5{ pun: ‘Will the Skyfall in?’

T TOM;BRYANTonBondsuncertmn How does the nature of the article and emotive language link
a#%ﬁsonlelensky futuré after Amazon akes control  to the target audience of the newspaper and the impact of

i DENTAL DFSERTS PLEDGE the James Bond franchise on wider society?

”“““ ' A secondary image shows Trump in royal clothing and
- N features the word ‘madness’ in the headline. Why has the
foral u.{immu ad : . . ey e .

paper chosen this? Consider the political ideology of the

REASONS 10 SMI

Discover the size of typography. What does this tell you about the political
power to lower

pricesonpage2.  Motivation of the newspaper and the intended impact on
B audience? What are the connotations of the word?

Tesco advertisement
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Daily Mirror Analysis

Media Language: The Layout of a Tabloid and Key Newspaper Conventions

The OFFLEAD (James Bond story) is our focus and uses the pun: ‘Will
the Skyfall in?’

The article explores the fact that the ‘James Bond’ franchise has been
purchased by Amazon. This features on the front page because it is a
famous British brand and would therefore appeal to a British, paper-
buying audience. The ideology of the readers would align with the
traditional British values of the franchise.

4" , - ';' A secondary image shows Trump in royal clothing and features the
" ‘Tré!mESteamin Toshl JOMBRYANT on Bonds uncer word ‘madness’ in the headline.
dlaison ety (LI fter Amazon akes o

The paper has chosen to present Trump like this because the paper is a

l DENTAL DESERTS PLEDGE left-leaning paper, meaning it has a socialist ideology and supports the

Labour party. Trump is a right-wing politician whose values are more
conservative and the paper disagrees with them, so uses a mocking
tone and a humiliating image.

Now look at the splash headline. Look at the language and size of

typography.

Left-wing ideology suggests that you look after the many not the few, so
SN OO IOEIEN ~ ensuring 700,000 appointments are available for people is a huge
success. They deliberately mention the word ‘Government’ in the
E::;‘;‘r"i;ﬁ:ewer strapline to highlight their work, a ‘smile’ creates a feel good factor. The
prices on page 2. statistic is in yellow to highlight it, and it could be argued that dentists
et give you a ‘white smile’, so the rest of the text being in white alludes to

this. The size also emphasises the importance and size of the success.

Tesco advertisement
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ST ~ Bond producers hand
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bulk of his £485,000 estate Amazon in ShOCK move ‘
S
G

to his three sisters and
murr, it has been revealed.
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- © in charge of the James Bond films
is not. The Broccoli family have

;
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DIAMONDS Are Forever, but being

handed control to Amazon.

Barbara Broccoli and Michael G.
H Dﬂ-HE.-.q rﬂiﬁ“ Wilson have announced their decision
to step down as the producers.

I-I-Ii I-I-a.IIrE I'hey will hand creative control of the
m E S spy franchise to Amazon MGM Studios.
HE T LD B

The announcement has stunned the -
film world as Broccoli and Wilson were i
highly protective of the brand, which is dMmong hU[_]E"i'y’ devoted fans. “RIP
considered Britains finest movie export.

alen caid ta hava lanlod James Bond. Amazon will destroy a

TOM. & BRYANT on Bond's uncertain  oreatfranchise, ke Disney have
future after Amazon takes control  destroyed StarWars"said one
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Daily Mirror Analysis

Five minutes, in your books:
Answer the questions in red by analysing the extract from
the Daily Mirror. You may use both of the middle pages.

In these extracts from an article, the

language implies that the sale of the
franchise to a huge US company is a bad
move.

1. How does this link to a socialist
agenda around the power of the of the
paper?

2. Using the examples on the left, analyse
how the language creates a negative
impression of the sale.

3. Whatis the narrative that is created in

this article?
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Daily Mirror Analysis

The socialist agenda is reflected in the language of the
paper in the way that it sounds critical (it isn’t directly so!)
of the fact that such a famous British franchise has been
sold to an American giant. It affects us all as British people
and we should therefore care about it.

By using the phrase ‘shock move’ they highlight that this is
a negative thing because it was a surprise. There is a
warning tone in ‘the stakes are very, very high’ uses
emotive language which is more of a feature of tabloid
newspapers. Use of the word ‘But’ at the beginning of a
sentence continues to almost urge a sense of caution. They
sound critical of it as a huge capitalist entity, Amazon, has
taken over a beloved British institution.

The narrative created is that the company is more
interested in making money from the franchise with spin-
offs and saturation of products rather than maintaining the
quality and ‘Britishness of the product. The paper is
therefore criticising Amazon as it disagrees with its
ideology and would have preferred for it to remain in
British hands.
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Daily Mirror Analysis

Media Language: Comparing Daily Mirror and The Times

Barbara Broccoli and Michael G.
Wilson have announced their decision
to step down as the producers.

They will hand creative control of the
spy franchise to Amazon MGM Studios.

The announcement has stunned the
film world as Broccoli and Wilson were
highly protective of the brand, which is
considered Britains finest movie export.

They were also said to have locked
horns with the US streaming giant over
the direction of Bond.

It marks a major shift for the series,
which was launched by Albert "Cubby”™
Broccoli in the 1960s.

He died in 1996 aged 87. His daughter
Barbara and her half-brother Michael
have overseen all Bond films since 1995.

Speculation about the future of the
series 1s now mounting, especially as No
Time to Die in 2021 was the last movie
in Daniel Craigs stint as the British spyw.

The transition of power has led to
delays in the announcement of the next
Bond movie and who will be in the role.

Barbara and Michael said they will
remain co-owners of the franchise as
part of a joint venture with Amazon.
But Amazon will be at the helm.
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Ten minutes, in your book:
How does the language in this article

demonstrate the paper’s political leanings?

Success criteria:

1. Use a minimum of three quotations.

2. Use a minimum of two terms from the key
word bank.

The language used in the article demonstrates
the paper's...

Key word bank:
Political ideology, left-leaning, socialist, copy,
critical, capitalist, emotive language

ImL
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Daily Mirror Analysis

Media Language: Comparing Daily Mirror and The Times

Barbara Broccoli and Michael G.
Wilson have announced their decision
to step down as the producers.

They will hand creative control of the
spy franchise to Amazon MGM Studios.

The announcement has stunned the
film world as Broccoli and Wilson were
highly protective of the brand, which is
considered Britains finest movie export.

They were also said to have locked
horns with the US streaming giant over
the direction of Bond.

It marks a major shift for the series,
which was launched by Albert "Cubby”™
Broccoli in the 1960s.

He died in 1996 aged 87. His daughter
Barbara and her half-brother Michael
have overseen all Bond films since 1995.

Speculation about the future of the
series 1s now mounting, especially as No
Time to Die in 2021 was the last movie
in Daniel Craig’s stint as the British spy.

The transition of power has led to
delays in the announcement of the next
Bond movie and who will be in the role.

Barbara and Michael said they will
remain co-owners of the franchise as
part of a joint venture with Amazon.
But Amazon will be at the helm.

o o _S=g I 1 £ _ 1 wYTarveal FA T A Sl

Let's write an answer together!

How does the language in this article demonstrate the
paper’s political leanings?

The language used in the copy demonstrates the paper's
political ideology because it uses emotive language to
explain a story, which in turn appears to criticise the decision
to sell a British franchise to a huge American company. This
suggests it disagrees with capitalist ideology as ‘The Mirror’
is a working-class, left-wing (socialist) tabloid paper. This
focus on a human-interest story shows their disappointment
over the loss of a piece of British culture to America
(‘stunned the film world’), and the uncertainty is highlighted
throughout, suggesting the negative impact on British
culture the sale may have.

This socialist ideology is reinforced in the final
line with the phrase ‘But Amazon will be at the helm’. The
short sentence, beginning with the connective is particularly
powerful, emphasising that the sale cedes creative control to
the Americans so the Britishness of the franchise is under
threat.
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Audience Analysis

Media Audiences: How are Newspaper Audiences Classified?
The NRS social grades are a system of demographic classifications used in the United
Kingdom. They were originally developed by the National Readership Survey (NRS) to
classify readers, but are now used by many other organisations for wider applications and
have become a standard for market research. They were developed over 50 years ago and
achieved widespread usage in 20th century Britain. The distinguishing feature of social
grade is that it is based on people’s occupation.

Grade Social class Chief income earner's occupation Frequency in 2008!
A upper middle class Higher managerial, administrative or professional 4%
B middle class Intermediate managerial, administrative or professional 23%
c1 lower middle class Supervisory or clerical and junior managerial, administrative or professional 29%
c2 skilled working class Skilled manual workers 21%
D working class Semi-skilled and unskilled manual workers 15%
nen working Casual or lowest grade workers, pensioners, and others who depend on the welfare state for their income 8%

YouGov profiles the nation’s newspaper readers [click to access]

Task (three minutes):

1. Stick your copy of this infographic in.
2. Use adictionary to find the meanings of any unfamiliar words and label them.



https://www.theguardian.com/media/yougov-polling-blog/2014/nov/18/yougov-profiles-the-nations-newspaper-readers
https://yougov.co.uk/topics/entertainment/articles-reports/2020/07/31/inside-mind-newspaper-subscribers
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Audience Analysis

Media Audiences: What is the Audience for the Daily Mirror and The Times?
The Daily Mirror and The Times target very different audiences.

imedi

The Daily Mirror

The Times
1000 1500
\ 1524 (5.7%) AB Adults (150) \ 15-24 (6.7%) AB Adults (624)
@ 25-34(11.4%) @ ABC1 Adults (495) @ 25-34 (9.4%) 1000 @ ABC1 Adults (884)
© 35-44 (9.2%) 500 @ ABC1C2 Adults (907) © 35-44(10.3%) @ ABC1C2 Adults (962)
© 45-54(13.3%) @ C1 Adults (345) @ 45-54(17.3%) “00 @ C1 Adults (261)
® 55-64(15.9%) @ C2 Adults (412) © 55-64(18.9%) @ cC2 Adults (77)
@ 65+ (44.5%) @ DE Adults (521) @ 65+ (37.4%) @ DE Adults (57)
—r 0 e 0
Source: NRS Source: NRS Source: NRS Source: NRS
ak 1000
Adults 15-34 (29.4%) 2k ABC1 Adults (2561) Adults 15-34 (16.9%) 500 ABC1 Adults (758)
@ Adults 35+ (70.6%) @ C2DE Adults (905) @ Adults 35+ (83.1%) @ C2DE Adults (116)
- . m
Source: NRS PADD Source: NRS PADD Source: NRS PADD Source: NRS PADD

Seven minutes, in your books:
1. Compare the social demographic audience of the Daily Mirror and The Times (look particularly at
the difference between AB Adults and C2 and DE adults). What do you notice?

/" 2. Compare the age distribution of audiences of the two newspapers. In both cases, the largest
audience demographic is 55+ C1-DE adults. Why?
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Media Representation

Medla Representatlon How are Different Social Groups, Issues or Events Represented?

Let’s examine the individuals or social groups that are represented in the ‘Daily Mirror’
excerpts, and what we can learn from their representations:

( w ( w u’. - ’ g l
-y ¢ ) = - ' : l l
= 1%
THEHEART OF BRITAIN b REASONS - 7| 2
eid o =t 0214 wTale 2z ‘
roa voum uwco-m Oy Gioverment mass appoiments pan invicoryfo Mimor cangaipn e ' |
Srocrod, Wi N 1250, and Wiy Hophrs A
e A ¢
Unflattering or
Slogan Images of old and The use of huge . pun next to' negative image
suggesting that figures and image of Daniel & g
g8 : g new owners. . . Craie. a famous of Donald
left-wing paper Look at their faces! changing size of gl" . Trump
is the ‘heart’ the typography English actor
(conscience? highlights the playing James
Emotive pull?) issue and creates Bond.
of the country. importance and
\ ) \ ) \ positivity. ) \ j \ j

Discussion questions (they are similar to what we just wrote!):
1. Newspapers try to construct a reality to share with their audience. What is the reality that the Daily

Mirror is constructing here about the rich, elite, government and powerful business?
2. How does this constructed reality reflect the newspaper's politics and ideology?
3. How does this help to attract its audience?
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Targeting Audience

The Daily Mirror is cheaper than
The Times broadsheet. How does
this target their intended
audience?

b Tump eamnresh |10
é[m on Zelensky

Why is the splash headline

large and in different colours? \ 700 00

‘Reasons to smile’...what is the
impact of this emotive language?

Government mass appointments ok in victory for Mirror campaign

Discover the
power to lower
prices on page 2.

‘Victory for Mirror campaign’ How
does this link to the slogan?

Tesco advertisement

Seven minutes; in your books:
1. As well as the nature of the stories attracting its target audience [previous slide] and considering
the questions above, how else does the Daily Mirror attract its audience?
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Targeting Audience

'The Daily Mirror' attracts its target audience in a number of ways. Firstly, the use of
emotive language in the strapline ‘Victory’ implies that the government has made
more appointments necessary due to pressure from the paper. This verbal code also
suggests that it has affected normal, working-class people’s lives and is fighting for the
collective good rather than for rich, privileged people.

Next, the splash headline also uses emotive language and puns, with the phrase
‘Reasons to smile’ in capitalised, bold, sans-serif text. The phrase has connotations of
positivity and happiness, highlighting the significance of the ‘victory’ for working
people. This links to the word ‘pledge’ in the kicker, and the link to smiling creates a
pun with teeth and dentistry.

The copy in the kicker highlights the size of the victory. Left-wing ideology cares
more about the 'whole' rather than the self so this would link to their views about the
people in power being self-centred and uncaring. The use of the collective pronoun
‘we’re’ in the interview reflects the socialist ideology of ‘all being in it together’ which
would appeal to the target audience.

Finally, the price of the paper also helps attract the audience. The paper is cheaper
than 'The Times' because it is a tabloid and is aimed at a working-class audience. This
would imply that working class people have less disposable income to spend on
luxuries like newspapers, so they have to price down to make it accessible.
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Audience Pleasures

Media Audience: What Pleasures are Offered to Readers of the Daily Mirror?

wwwwwwwwwwww

Surveillance — the main reason we read newspapers is to find out what is going on in the world
around us. We find out news, different opinions and catch up with the latest gossip and
scandal.

Entertainment — One of the main reasons we read newspapers is for entertainment. Whether
it’s enjoying reading the opinions of others, reading the cartoons or completing

crosswords. We want to be entertained.

Personal Identity — the newspaper you read depends on what type of person you are. A Daily
Mirror reader (left-wing ideology) will probably think very differently from a Times reader.
(right-wing ideology) Even if a reader does not always agree with a viewpoint the newspaper
puts forward, they may still be agreeing with the values being shared and thus reinforcing their
own values.

Social Interaction and Integration — People will use many of the articles in the Daily Mirror as a
focus of discussion with friends. It helps people feel that they are part of a common culture.
Becoming an Active Participant — increasingly newspapers, especially online editions,
encourage audience input through comments and email. This is particularly important for
some sections of the audience. You can also tweet your thoughts to writers!
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Targeting Audience

Media Audience: Does the Daily Mirror want its Audience to be Active or Passive?
There are basically two different schools of thought concerning how audiences consume

media texts like newspapers. There are those that believe that audiences are ‘passive’ and
those who believe that audiences are ‘active’

The H.yppd.ermic Needle theory suggests that the Bano"s

media ‘injects’ ideas and views directly into the
brains of the audience like a hypodermic needle,
therefore controlling the way that people think
and behave. The audience passively receives the
information from the media text without any
attempt to challenge this information. It was
particularly powerful in World War Two (think of

. the concept of propaganda). Is it still so relevant ”mim%x
Audience Theory: now in these times of fake news and social media
Hypodermic Needle

echo chambers?

Ten minutes, in your books:

1. What evidence is there that the Daily Mirror wants its audience to be passive and to
‘control’ the way the audience thinks and the ideology it shares

Mirror.

2. Explain the hypodermic needle audience theory and how it relates to the Daily
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Targeting Audience

Media Audience: Does the Daily Mirror want its Audience to be Active or Passive?

The Active Audience model suggests that audiences do not just receive information
passively but are actively involved, often unconsciously, in making sense of the message

W|th|n their persona| and SOCiaI contexts. Ehris_h_uc Htint&]mirrnr_cmuk

The Daily Mirror offers the audience opportunities to %’?'DH”U Mirror
engage with the stories on a much more personal s
level. The newspaper is almost breaking through the
normal codes and conventions of a news story to
speak directly to the reader. This desire to interact

Smith wished for the
proceeds from his house
to be split between sisters

with their audience is through direct address, Sisate Caroline and
references to working-class culture and the Labour Barbara, and the rest of his
Party, and is further encouraged with journalist email estate to go to his mum
addresses Irene and a neighbour.

Ten minutes, in your books:
Explain the Active Audience theory and how it related to the Daily Mirror.
What evidence is there that the Daily Mirror encourages the audience to be active? Look at

the above clippings as a starting point.
Which do you think has more influence on a Daily Mirror audience; a passive ‘hypodermic
needle’ approach or a more active, interactive approach? Why?
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Targeting Audience

Media Audience:
Are there any Opportunities for the Audience to Negotiate or Reject the Preferred Reading?

Stuart Hall (1973) suggested that there were three main perspectives involved in the way in
which an audience responds to a media product. This involves how the audience is
positioned by the product and influences their response to it.

Preferred reading Negotiated reading Oppositional or resistant
This is where the audience responds  This is where the audience accepts readings
to the product exactly as the producer parts of the product and not others.
intended. The Daily Mirror will hope  In our modern media-aware world
that many of their stories will reflect  this is increasingly an issue in all
the political and ideological position = newspapers from all but the most
of the Daily Mirror. ‘loyal’ readers.

This can happen in newspapers as some
members of the audience will consume
the news from the Daily Mirror even
though they may disagree with its
political and ideological position.

_Seven minutes, in your books:
/ 1. For the Post Office story in the Daily Mirror CSP, state how a reader may have a preferred reading,
=%l a negotiated position and an oppositional reading. You should mention political

viewpoint.
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Targeting Audience

Media Audience:
Are there any Opportunities for the Audience to Negotiate or Reject the Preferred Reading?

In the Daily Mirror’s James Bond article,
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Targeting Audience

Media Audience:
Are there any Opportunities for the Audience to Negotiate or Reject the Preferred Reading?

In the Daily Mirror’s James Bond article, there are several
opportunities to negotiate or reject the preferred reading. A
reader may not agree with the ideology or values and beliefs
or views presented in the story, even though the paper itself
may be their preferred reading. For example, they may not be
concerned with Amazon's acquisition of the franchise, or they
may just think it's a good thing. A reader may not be
interested in the franchise, or film in general. It also may not
appeal to certain social groups, based on gender, age,
nationality, etc.

The story presents the acquisition of the franchise as a
national tragedy.



DO NOW: Read the extract and answer the questions.

Accompanying Reading Questions

. The Daily Mirror was said to be about as
well as education.

. What were the values of the paper when it was
first published?

. Who was the target audience?

4. What was the name of its main competitor as a

left-wing publication in the 1930s?
. Who did it end up representing?



Accompanying Reading Questions

. The Daily Mirror was said to be about
entertainment as well as education.

. What were the values of the paper when it was
first published? Conservative values.

. Who was the target audience? Women!

. What was the name of its main competitor as a
left-wing publication in the 1930s? The Daily
Herald

. Who did it end up representing? Working class,
working people.
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Market Position

Meydi;mlmr'\drustries: Wwi\at is the Market Position of The Daily Mirror?

Lloyd Embley
“A lot of people tend to put all the redtops in the same basket. We feel that we sit Eg?t::i:
between the Daily Star, The Sun and the Daily Mail in a ‘mid-top’ kind of place.” Chief

The Sun 1568.3

National newspapers in the UK can be split into:
1. popular red top/tabloids
2. midmarket
- 3. quality products.
' The term 'tabloid' is often used to describe the smaller-sized,
downmarket, popular or red-top dailies (The Sun, Daily
Star). However, many newspapers have changed size so don’t be
confused by the size issue. The Times adopted their format in
12004 (though they called it 'compact’; we’ve previously called it

chrculrion ;:Ifn’;"c‘,’:?l‘j;;jr"" a ‘tablet-sized broadsheet’). The Times would classify itself as a
2017 (in 1,000 copies) Quality Compact whereas the Daily Mirror would like to classify
E::’;: YO - Statisé itself as a Midmarket tabloid. Some would argue that the Daily
tics/529060/uk-newspaper-  Mlirror is a popular tabloid and The Times is moving midmarket.
marketby-cieulation/ The Daily Mirror is one of the few Labour-supporting
o w w m m s s pawspapers (as well as The Guardian).

Five minutes, in your books:

1. What are the sales figures for the Daily Mirror? How does this compare to The Times?
—_— 2. What type of newspaper in the Daily Mirror?

3. What is the political affiliation of the Daily Mirror?

Sunday Mirror

Daily Telegraph

The Times

Daily Star

Daily Express

Sunday Telegraph

Sunday Express



https://www.statista.com/statistics/529060/uk-newspaper-market-by-circulation/
https://www.statista.com/statistics/529060/uk-newspaper-market-by-circulation/
https://www.statista.com/statistics/529060/uk-newspaper-market-by-circulation/
https://www.statista.com/statistics/529060/uk-newspaper-market-by-circulation/
https://www.statista.com/statistics/529060/uk-newspaper-market-by-circulation/
https://www.statista.com/statistics/529060/uk-newspaper-market-by-circulation/
https://www.statista.com/statistics/529060/uk-newspaper-market-by-circulation/
https://www.statista.com/statistics/529060/uk-newspaper-market-by-circulation/
https://www.statista.com/statistics/529060/uk-newspaper-market-by-circulation/
https://www.statista.com/statistics/529060/uk-newspaper-market-by-circulation/
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Circulation
Media Industries:

e Daily Mirror’s Circulation Figures and How Have They changed?

The Daily Mirror was the largest-selling paper from the 1930s until the 1970s, when it was overtaken by Rupert Murdoch’s The Sun.
The circulation figures for the Daily Mirror have been falling steadily for the last 50 years.

Daily Mirror (average circulation figures by year)

6,000,000

\/ 5,000,000

4,000,000

3,000,000

2,000,000

\ 1,000,000
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1961
1966
1976
1980
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2013
2014
2015
2016
2017
2018
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Media Industries:

load.wikime

What are the Daily Mirror’s Circulation Figures and How Have They changed?

There are a number of reasons why the circulation of newspapers has fallen over the last 50 years:

1.
2.

The growth of television as a major source of news (since the 1950s)

The growth of the Internet as a major source of news (since the 1990s). This has particularly impacted on
advertising revenue for newspapers as we use the Internet (often free) for services when previously we
would have looked at other companies.

People are accessing news freely through social media and other online outlets. Newspapers cannot
compete with the speed and cost-free nature of this. Twitter has no printing costs, printing factories,
distribution costs and journalist wages.

Previously we would go to small number of outlets for our news (BBC and other national broadcasters,
national and some local newspapers). Now there are so many places we can access news (numerous TV
channels, websites, social media accounts, blogs). This so-called narrowcasting has splintered audiences
into smaller and smaller pieces for an increasing number of news organisations.

Critics of the newspaper as a medium also argue that while today's newspapers may appear visually
different from their predecessors a century ago, in many respects they have changed little and have failed
to keep pace with changes in society. The technology revolution has meant that readers accustomed to
waiting for a daily newspaper can now receive up-to-the-minute updates from Web portals, bloggers and
new services such as Twitter.

Ten minutes, in your books:
1. Describe the pattern for the Daily Mirror’s circulation over the last 50/60 years.

2. Why has newspaper circulation fallen?
3. Take any additional information you need from this slide. Present it in the most helpful way
for you.
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load.wikimedia.

Media Industries: Who Owns the Daily Mirror?

Market Position

Newspaper groups Titles owned Daily market share in
2018
(2005)
News International Sun, Times, Sunday Times, Sun on 34%
(Rupert Murdoch) Sunday (News of the World) (34%)
Daily Mail and Mail, Mail on Sunday 24%
General Trust (21%)
Northern & Shell Express, Express on Sunday, Star 14%
(Richard Desmond) (16%)
Reach — formerly Mirror, Sunday Mirror, Sunday 11%
Trinity Mirror plc People, Daily Record (15%)
Telegraph Group Daily Telegraph, Sunday Telegraph, 8%
(Barclay brothers) (The Business) (8%)
Guardian Media Guardian, Observer 3%
Group (Scott Trust) (6%)
. 5
E;I;Ii;f]k;ought from Financial Times (10;2)

=4

Five minutes, in your books (in full sentences):

1. Who owns The Daily Mirror?

2. What newspapers does Reach PLC now own?

Reach plc (formerly known as
Trinity Mirror between 1999
and 2018) is a British
newspaper, magazine and
digital publisher. It is one of
Britain's biggest newspaper
groups, publishing 240 regional
papers in addition to the
national Daily Mirror, Sunday
Mirror, The People, as well as
the Scottish Sunday Mail and
Daily Record. In February 2018,
the company completed the
acquisition of the UK
publishing assets of Northern &
Shell, including the Daily
Express, Sunday Express, Daily
Star and OK!. Following
completion, Trinity Mirror
announced a plan to rebrand
as Reach.

3. What market share does it now have from February 2018?
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Digital Platforms

Media Industries: How are newspapers responding to the challenges to traditional
newspapers from digital platforms?

With sales in printed newspapers falling and the associated loss of earnings from advertisers and sales,
newspapers have been concentrating on digital sales and advertising in response to the growth of
digital news platforms and social media. As they say, if you can’t beat them, join them! They have:

* Moved towards a multi-platform landscape. This means that it publishes and synchronises across
its print, desktop and mobile platforms. The Daily Mirror has provided this online content for free.
Some newspapers (e.g. The Times) have a paywall on their online content. Free providers make
money from advertising space online.

* Created a social media strategy in collaboration with the digital team to drive growth of their
Twitter and Facebook profiles.

e Creating news based content that updates regularly, is shared on social media channels, includes a
range of video content and encourages audience involvement. Printed newspapers cannot do this
so effectively.

* MailOnline remains the most popular online newspaper site with 29.3 million users ahead of the
Daily Mirror’s 23.8 million.

Seven minutes, in your books:
1. Create a spider diagram summarising the above bullet points. The middle should say
‘Evolution of newspapers in the modern world’. Challenge: Add your own further notes!
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Multiplatforming and Convergence
Media Industries:

What Trends are Towards Convergence of Media Platforms in the Case of the Daily Mirror?

0
+241% +210 OA.
K +131%
+117% 0
o +34%
+57% +479%
+375% +116% +119%
+207% +83% +5289% +164%
+55% 0 +18Y% 0
+200% ° +157%
+462% 29,254 +125D% +145% 29,182
+106% 25,293 +239% +33% 22177 23,139 24,086 +539%
+173% +109% +124%, +2999% ’ +31
+62% +84%
15,368 0 +17%
+22% 17,344 14,072 ’
7,834 8,038
Daily Express Daily Mail Daily Mirror Daily Star i Independent.co.uk  London Evening Metro The Daily Telegraph  The Guardian The Sun The Times
Standard
m Print m Desktop adds to Print u Mobile adds to Print & Desktop mDigital adds to Print

Source: PAMCo 2 2018 (Apr ‘17 — Mar ‘18)

Six minutes, in your books:
1. Describe impact of digital to print for the Daily Mirror.

2. Compare the difference in media platform impact between the Daily Mirror and The
Times. Mention the difference in the digital impact between the two papers.
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Close Study Product: Newspaper - The Times

The Times is a high status national daily broadsheet newspaper that has social, cultural
and political significance. Comparison is invited with the Daily Mirror which has a different
target audience and a different political and ideological viewpoint.
DO NOW: Stick the three sheets in your exercise book on separate pages.
Write the black text above under the front page.



Representation | Audiences | Industries | Language

Tabloid vs Broadsheet

Media Language: Use of Language — Comparing The Times and The Mirror

It is clear that there is a difference in the use of language between tabloid and broadsheet
newspapers. Google Advanced Search used to offer a ‘reading level’ tool (they have now
removed it) and virtualeconomics.co.uk analysed the various newspapers reading from basic
words, to intermediate to advanced. The results were stark:

% 100 -
UK news site Basic |Intermediate |Advanced|| o/
FT 3 87 C E
Google News 12 87 1 o
Yahoo News 18 79 2
Independent 19 76 al 29
Telegraph 23 73 2l 297
Times 29 68 2|| 4o - W Baskc
Evening Standard 31 67 1| 30 - W intermediate
BBC.co.uk 26 67 6|l 20 - B Advanced
Guardian 29 66 3 10 -
Daily Mail 33 66 1 o
Metro 45 54 1
Newsnow.co.uk 46 52 1
Mirror 56 42 1
Sun 60 39 1
News of the World 79 18 2

4 Five minutes, in your books:
/ 1. Why is the use of language so different for The Mirror and The Sun compared to The Times and
The Telegraph?
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Tabloid vs Broadsheet

Media Language: Use of Language — Comparing The Times and The Mirror

The use of language is very different in The Mirror and The Sun compared to the
Times and The Telegraph, because they target different audiences and still need to
be accessible. For example, the former target a working-class audience,
stereotypically people with lower levels of education and so the language would
need to be simpler. The latter target a middle to upper-class audience, and so the
language can be more advanced and they would still understand it.

% 100 -
UK news site Basic |Intermediate |Advanced SaN-
FT 3 87 8
Google News 12 87 1 i
Yahoo News 18 79 3] |49
Independent 19 76 4 60 -
Telegraph 23 73 2 50 -
Times 29 68 2 40 - W Basic
Evening Standard 31 67 1 30 - B intermediate
BBC.co.uk 26 67 6| | .- gy
Guardian 29 66 3 15
Daily Mail 33 66 1 o= H WO NN y 3 | | | ]
Metro 45 54 1
Newsnow.co.uk 46 52 1 g e@"\‘, .\@‘ﬁ \6‘6’ o&’& & & \\*@"’% é@'@ ‘95’0& é\\éé & \90‘\6
\ 56 42 1 & & @
s 60 39 1 S
Nj==  he World 79 18 2
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Tabloid vs Broadsheet

Media Language: Comparing Tabloids and Broadsheets

= Firstly, complete your '‘Broadsheet' column!

Tabloid Broadsheet
Size
Example
Language/Grammar
Key focus
Image use
Layout
Audience
Cost
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Tabloid vs Broadsheet

Media Language: Comparing Tabloids and Broadsheets
% Check your previous table...is it completed? If not, get it done using the notes below!

Tabloid Broadsheet
Size Smaller in size (the term is from the word ‘tablet’) Bigger in size.
Example The Daily Mirror The Times.
Language/Grammar Less formal language [see link here: More advanced language requiring higher reading age.
https://www.bbc.co.uk/news/education-29885222] Longer sentences and paragraphs. Less emotive
More advanced punctuation used. language.

Use of rhetorical questions to keep the reader
engaged maybe due to a lower concentration span.
Short sentences and paragraphs as this is aimed at
people with a lower understanding.

Brief as they expect their readers to understand the
qualifying system

Key focus News. Celebrity. Entertainment. Sport. News. Politics. International. Culture. Sport. All for
information purposes — less for entertainment.

Image use Lots of images Less images.

Layout Generally a more 50/50 mixture of text and images. Dominated by copy (text).
Tabloids have a lot less text (copy)

Audience Wider audience than broadsheets. Targets a more ‘up-market’ audience.

Cost 75p More expensive. The Times is £1.60.



https://www.bbc.co.uk/news/education-29885222
https://www.bbc.co.uk/news/education-29885222
https://www.bbc.co.uk/news/education-29885222
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Revision: The ‘Press’

We have looked at various aspects of the ‘Press’ during you study of the Daily Mirror.
You have twelve minutes (3 mins per section!). Fill the grid with all you can remember.
Try to not refer back to your previous notes.

What is the ‘Press’? What is a ‘Free Press’?

What is ‘Press Intrusion’? Politics in the Press
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Revision: The ‘Press’

| 2

4|

—

) 0:23/113

Click image to view video


https://youtu.be/1DHTvyzXIx8
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Newspaper Conventions

Media Language: The Layout of a Broadsheet and Key Newspaper Conventions
The layout of a newspaper is key part of grabbing the reader’s attention. Here are some key terms to learn:

Ten minutes, in your books:
1. Label the front cover using the terms in the table. You should already have a copy of this table in your books, if you don’t, please

copy it down.

Masthead Newspaper title
Incentive Encouragement to purchase
Headline Lead story title
SEmmine s S e T Pt Byline Journalist's name
Starmer tO 2 s 1§'L§}’§“§ﬁﬂ” Standfirst Introductory paragraph (bold)
gggrs)c]ggg]le | LI‘)'IH“:‘I'“‘Ur Slogan Phrase to identify newspaper
for Europe Dateline Date
' Offlead/Kicker Article linked to a story inside
Strapline Sub-heading below splash
Splash Lead story
Caption Text explaining an image
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Newspaper Conventions

—_—
Noews

Sorry, M ... Bezos is Bond’s new boss |Iwelve minutes, in your books:

as Britons deliver 007 to Amazon Here is the inside part of the
Q same copy of The Times.

1. What do the following tell us
about the message being
communicated:

e Use of headlines

* Selection of image

e Choice of written language
* Formatting

e Typography

2. Compare how each of the
points in activity 2 differ for The
Times compared to the Daily
Mirror.

3. Why wasn’t this a full cover
story?

The swet target $o0 ProcucKs — and Spece’

PP — Sy TIOT S Y ca
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Starmer to
offer youth
visa scheme
for Europe

Sorry, M ... Bezos is Bond’s new boss
as Britons deliver 007 to Amazon

The Times Analysis

Seven minutes, in your books:
=*=| 1. Answer the questions below when analysing
the James Bond article in The Times.

Use of Media Language: Is this mostly objective or
subjective? Why? Does it contain any emotive
language? Why/why not? What impression do we get
by the end of the article? Does the tone shift or remain
consistent?

Use of Image: Why is Bond running?

Challenge: Link Media Language to Media Industries —
how does the tone of this article reflect the readership
and political leanings of The Times [and the political
leanings of the News Corp organisation]?

How does this compare to The Mirror’s coverage of
this same story?
Use your previous notes to explore this!
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/ get any weirder?
e Baldwins

Starmer to
offer youth
visa scheme
for Europe

Sorry, M ... Bezos is Bond’s new boss
as Britons deliver 007 to Amazon

The Times Analysis

Seven minutes, in your books:
1. Answer the questions below when analysing the
James Bond article in The Times.

The media language used in this article is mostly
objective, or non-biased, to reflect the fact that The
Times is a broadsheet paper and has a reputation for
reporting facts. The article also lacks emotive
language; this reinforces its status as a broadsheet and
its refusal to sensationalise stories.

In terms of the image, Bond is running which may

suggest he is moving towards a new target; in this
case, Amazon. He also does not look particularly
happy which may imply that The Times is also not
happy with Amazon buying the franchise.

The tone of the article is serious and factual, and
tries to avoid any kind of subjectivity because it has to
reflect traditional Conservative values of reliability
and trustworthiness to continue to maintain its
relationship which keeps appealing to its older, right-
wing audience.
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Article Analysis

Media Language: Comparing the Daily Mirror and The Times

1. Eight minutes: Read through
both articles in silence.
2. Three minutes: Discuss how

are the narratives presented.
Are they similar or different?
Why? Be prepared as I’'m
going to cold call!

h
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The Times Analysis

Media Language: Comparing Daily Mirror and The Times
Examine the use of language and the narrative in the right-leaning The Times newspaper.

“But the form in which he does may never be the same.’

- What does this sentence say about British patriotism?

“Tom Harrington, head of television at the research company Enders’

- Why do you think The Times uses an expert view whereas the Mirror used an opinion?

“Amazon bought MGM in May 202 for $8.45billion...”

- Why has a right-wing newspaper mentioned money?

“We are honoured to continue this treasured heritage”

- Why have they closed the article with this quote?

Look at the tone of the article. The headline suggests it is a quite emotive subject, which is odd for a

broadsheet.

Seven minutes, in your books (look at your previous notes!):
1. Why is emotive language not used as much in this article?
2. Does The Times seem ‘happy’ about the news? How might this reflect its intended audience and their political

opinion?
3. Compare the level of language and detail in the Daily Mirror and The Times articles. What do you notice about the
tone and vocabulary choices? Use examples in your answer.
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Lesson 3: Daily Mirror Analysis

Media Language: Comparing the Daily Mirror and The Times

What are the similarities and differences between the Daily Mirror and The Times front
page and coverage of the Post Office story?

Similarities Differences

Ten minutes, in your books:
- # 1. Copy and complete the table.
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Lesson 6: Audience Analysis

load.wikimedia.

dards.jpg

Media Audiences: Classifying Audiences; remember this?

The NRS social grades are a system of demographic classification used in the United Kingdom. They were originally developed by the National
Readership Survey (NRS) to classify readers, but are now used by many other organisations for wider applications and have become a standard for
market research. They were developed over 50 years ago and achieved widespread usage in 20th century Britain. The distinguishing feature of social
grade is that it is based on people’s occupation.

Grade Social class Chief income earner's occupation Frequency in 200811
A upper middle class Higher managerial. administrative or professional A%
B middle class Intermediate managerial, administrative or professional 23%
c1 lower middle class Supervisory or clerical and junior managerial. administrative or professional 29%
c2 skilled working class Skilled manual workers 21%
D working class Semi-skilled and unskilled manual workers 15%
E non working Casual or lowest grade workers, pensioners, and others who depend on the welfare state for their income 8%
The Daily Mi The Ti
The Daily N fil
\ .2 . 7%) 3 15-24 (6.7%) AB Adults (624) t h
g e $ meme, \ i proties the
H | © 3544 (9.2%) 500 ® ABC1C2 Adults (907) | @ 3644(103% @ ABC1C2 Adults (962)
Irror a n e » ® 4554 (13.3%) @ C1Adults (345) ® 45-54(17.3%) 500 ©® C1Adults (261) . ’
©® 5564 (15.9%) @ C2Adults (412) ® 55-64(18.9%) @ C2 Aduits (77)
. @ 65+ (44.5%) @ DE Adults (521) ® 65+ (37.4%) @ DE Adults (57) n a I O n S
Times target — ’ S '
d . f f t Source: NRS Source: NRS Source: NRS Source: NRS n eWS p a p e r
.
audiences: . readers
Adults 15-34 (29.4%) 2k ABC1 Adults (2561) At et 00 A Adus (728) =
@ Adults 35+ (70.6%) @ C2DE Adults (905) @ Adults 35+ (83.1%) @ C2DE Adults (116) [C I I C k t O
. Om o B
Source: NRS PADD Source: NRS PADD Source: NRS PADD Source: NRS PADD a C c e S S ]

We previously looked at:

Social demographic audience of the Daily Mirror and The Times, and the age distribution of audiences of the two newspapers. In both cases,
the largest audience demographicis 55+ C1-DE adults. Refer back to your previous learning to refresh your memory!



https://www.theguardian.com/media/yougov-polling-blog/2014/nov/18/yougov-profiles-the-nations-newspaper-readers
https://yougov.co.uk/topics/entertainment/articles-reports/2020/07/31/inside-mind-newspaper-subscribers
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Media Representation

Media Representation: How are different social groups, issues or events represented?

Examine the individuals or social groups that are represented in The Times excerpts and
what does their representation tell us:

Incentive or pug (sometimes called 'plug’)’£2.10 for subscribers' — Why is this tempting to
an audience?

‘Can TV get any weirder?' — Why have they included this as an off-lead? How does it fit
the target audience (think of social class!)?

Use of Colour — Other than black and white, the most visible colour is blue. Why?

‘Bricks and Mortar’ — Why has this been included? Think about the wealth of the target
audience.

‘despised’ is in speech marks — What effect does this language use have? How does it
reflect a middle-class readership?

Use of splash image — Why has this image been chosen? What are its connotations?

Seven minutes, in your books:
r 1. How does this constructed reality reflect the newspapers politics and ideology?

2. How does this help to attract its audience?




Do Now (five minutes):
Accompanying reading questions

. Was the original name for 'The Times'?

. It was said that newspapers need to be a
'well-covered !

. When it expanded from 4 pages, how many
pages, did it expand to?

. Lord Northcliff bought it in 1908. Which
paper did he also own?

. In which year did Rupert Murdoch's 'News
Corporation' buy 'The Times'?




Do Now (five minutes):
Accompanying reading questions

. Was the original name for 'The Times'? The Daily
Universal Register

. It was said that newspapers need to be a 'well-
covered '. Table

. When it expanded from 4 pages, how many
pages, did it expand to? 12 pages

. Lord Northcliff bought it in 1908. Which paper
did he also own? The Daily Mail

. In which year did Rupert Murdoch's 'News
Corporation' buy 'The Times'? 1981
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Targeting Audience

Media Audiences: How Does The Times Target its Audience?

Language: The Times tends to attract an audience that is older and more

traditional (Conservative politics), so the stories are targeted towards
these values and beliefs to this audience’s values and beliefs.

Starmer to
offer youth
visa scheme
for Europe

Mode of address: The Times employs a formal style with advanced
language to reflect the needs of the audience.

Sorry, M ... Bezos is Bond's new boss

Construction: The Times uses some layout design techniques to attract
its audience (sell lines, cover lines), but not as many as The Mirror, Why?

Technical Codes: Whilst The Times employs colour, it is much more
understated than the tabloid The Mirror. More traditional font styles and
sizes reinforce this traditional symbolism.

Ten minutes, in your books, and in your own words:

We looked at/will look at these headings when studying our magazine CSPs.

1. Summarise the above information.

2. As well as the nature of the stories attracting its target audience (previous slide), how else does

The Times attract its audience? Include information from the boxes above.
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Revision; we did this previously! Targeting Audience

Media Audience: Does The Times want its Audience to be Active or Passive?

There are basically two different schools of thought concerning how audiences consume media texts like newspapers.
There are those that believe that audiences are ‘passive’ and those who believe that audiences are ‘active’.

The Hypodermic Needle theory suggests The Bn“'n"s
idea that the media ‘injects’ ideas and views

directly into the brains of the audience like a
hypodermic needle, therefore, controlling the
way that people think and behave. The
audience passively receives the information
from the media text without any attempt to
challenge this information. It was particularly ,M
powerful in World War Two. Is it still so %x
relevant now in these times of fake news and 72 foleave
social media echo chambers?

Audience Theory:
Hypodermic Needle

Ten minutes, in your books:
1. Explain the hypodermic needle audience theory and how it relates to The Times.

2. What evidence is there that the The Times wants its audience to be passive and to ‘control’
the way the audience thinks and the ideology it shares.
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Targeting Audience

Media Audience: Are there any Opportunities for the Audience to Negotiate or Reject the
Preferred Reading?

Stuart Hall (1973) suggested that there were three main perspectives involved in the way in
which an audience responds to a media product. This involves how the audience is
positioned by the product and influences their response to it.

Preferred reading Negotiated reading Oppositional or resistant
This is where the audience responds  This is where the audience accepts readings
to the product exactly as the producer parts of the product and not others. This can happen in newspapers as

intended. The Times will hope that In our modern media-aware world some members of the audience will
many of their stories will reflect the this is increasingly an issue in all consume the news from The Times
political and ideological position of newspapers from all but the most even though they may disagree with
the readers. ‘loyal’ readers.

it’s political and ideological position.

Six minutes, in your books:
1. For the Gary Lineker story in the The Times CSP, state how a reader may have a preferred

reading, a negotiated position and an oppositional reading.
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Audience Pleasures

Media Audience: Uses and Gratification Revision
We looked at this theory when we studied the Daily Mirror. Do you know the headings and
can you apply them to why people would read The Times?

1. Surveillance — the main reason we read newspapers is to find out what is going on in the world
around us. We find out news, different opinions and catch up with the latest gossip and scandal.

2. Entertainment — One of the main reasons we read newspapers is for entertainment. Whether it’s
enjoying reading the opinions of others, reading the cartoons or completing crosswords. We want to be
entertained.

3. Personal Identity — the newspaper you read what type of person are. A Daily Mirror reader will
probably think very differently from a Times reader. Even if a reader does not always agree with a
viewpoint the newspaper puts forward, they may still be agreeing with the values being shared and thus
reinforcing their own values.

4. Social interaction and integration — People will use many of the articles in The Times as a focus of
discussion with friends. It helps people feel that they are part of a common traditional culture.

5. Becoming an active participant — increasingly newspapers, especially online editions, encourage
audience input through comments and email. This is particularly important for some sections of the
audience.

/‘ Two minutes; discuss, and be prepared to answer as | will cold call!

1. Why do people read The Times? Refer to the above theory and specific points from your CSP.
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Market Position

Media Industries: What is the Market Position of The Times? Remember this?

Daily Star

Daily Express

Sunday Telegraph

Sunday Express

the U
2017
From
https:

Circulationo

(in 1,000 copies)

f newspapersi in
nited Kingdom (UK) in

15683

tics/5

marke

>t-by-circulation/

500 750 1 000 1250

1500

/www.statista.com/?statis
29060/uk-newspaper- :

1750

National newspapers in the UK can be split into:

1. Popular red top/tabloids

2. Midmarket

3. Quality products.

The term 'tabloid' is often used to describe the smaller-sized,
downmarket, popular or red-top dailies (The Sun, Daily

Star). However, many newspapers have changed size so don’t be
confused by the size issue. The Times adopted their format in
2004 (though they called it 'compact'). The Times would classify
itself as a Quality Compact whereas the Daily Mirror would like
to classify itself as a Midmarket tabloid. Some would argue that
the Daily Mirror is a popular tabloid and The Times is moving
midmarket. The Daily Mirror is one of the few Labour-
supporting newspapers (as well as The Guardian). The Times
supports the Conservative Party.

Four minutes, in your books and in full sentences:

1. What are the sales figures for The Times? How does this compare to the Daily Mirror?
2. What type of newspaper is The Times?
3. What is the political affiliation of The Times?



https://www.statista.com/statistics/529060/uk-newspaper-market-by-circulation/
https://www.statista.com/statistics/529060/uk-newspaper-market-by-circulation/
https://www.statista.com/statistics/529060/uk-newspaper-market-by-circulation/
https://www.statista.com/statistics/529060/uk-newspaper-market-by-circulation/
https://www.statista.com/statistics/529060/uk-newspaper-market-by-circulation/
https://www.statista.com/statistics/529060/uk-newspaper-market-by-circulation/
https://www.statista.com/statistics/529060/uk-newspaper-market-by-circulation/
https://www.statista.com/statistics/529060/uk-newspaper-market-by-circulation/
https://www.statista.com/statistics/529060/uk-newspaper-market-by-circulation/
https://www.statista.com/statistics/529060/uk-newspaper-market-by-circulation/
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Circulation

Media Industries: What are The Times’ Circulation Figures and How Have They Changed?

The Times sales are not as large as the Daily Mirror, but have remained quite stable after 1997. What is the social and historical context
to this and why? Think of the politics at the time (new Labour government, 1997-2010) and the level of loyalty of the Conservative
customer base due to age/attitude etc.

The Times (average circulation figures by year)

500,000

800,000

700,000

600,000

500,000

F—g 400,000

S 300,000

200,000

100,000

1966
1961
1966
1976
1980
1987
1992
1997
2001
2002
2003
2004
2006
ZDDE_
ZDD?-
2008
2009
2010
2011
2012
2013
2014
2015
2016
2017
2018




Representation | Audiences | Industries | Language

Circulation

The Times sales are much more consistent than the Daily Mirror's over time. Why do you think this is?

The Time and Mirrors (average circulation figures by year)
6,000,000
== Daily Mirror
m The Times
‘\/R 5,000,000
4,000,000
3,000,000
2,000,000
- 1,000,000
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Circulation

There are a number of reasons why the circulation of newspapers has fallen over the last 50 years:

1.
2.

The growth of television as a major source of news (since the 1950s)

The growth of the Internet as a major source of news (since the 1990s). This has particularly
impacted on advertising revenue for newspapers as we use the Internet (often free) for services
when previously we would have looked at other companies.

People are accessing news freely through social media and other online outlets. Newspapers
cannot compete with the speed and cost-free nature of this. Twitter has no printing costs, printing
factories, distribution costs and journalist wages.

Previously we would go to small number of outlets for our news (BBC and other national
broadcasters, national and some local newspapers). Now there are so many places we can access
news (numerous TV channels, websites, social media accounts, blogs). This so-called narrowcasting
has splintered audiences into smaller and smaller pieces for an increasing number of news
organisations.

Critics of the newspaper as a medium also argue that while today's newspapers may appear
visually different from their predecessors a century ago, in many respects they have changed little
and have failed to keep pace with changes in society. The technology revolution has meant that
readers accustomed to waiting for a daily newspaper can now receive up-to-the-minute updates
from Web portals, bloggers and new services such as Twitter.

o Eight minutes, in your books:

1. Using the info above, describe the pattern for The Times’ circulation over the last 50/60 years.
2. Why has newspaper circulation fallen?
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Media Industries: Who owns the The Times?

Market Position

Newspaper groups Titles owned Daily market share in
2017
(2005)
News International Sun, Times, Sunday Times, Sun on 34%
(Rupert Murdoch) Sunday (News of the World) (34%)
Daily Mail and Mail, Mail on Sunday 24%
General Trust (21%)
Northern & Shell Express, Express on Sunday, Star 14%
(Richard Desmond) (16%)
Reach — formerly Mirror, Sunday Mirror, Sunday 11%
Trinity Mirror plc People, Daily Record (15%)
Telegraph Group Daily Telegraph, Sunday Telegraph, 8%
(Barclay brothers) (The Business) (8%)
Guardian Media Guardian, Observer 3%
Group (Scott Trust) (6%)
. 5
E;I;Ii;f]k;ought from Financial Times (10;2)

Five minutes, in your books:

1. Who owns The Times?

2. What newspapers does News International now own?
What market share does it now have from February 2017?

News Corp UK & Ireland Limited
(trading as News UK, formerly
News International and NI
Group) is a British newspaper
publisher, and a wholly owned
subsidiary of the American mass
media conglomerate News Corp.
It is the current publisher of The
Times, The Sunday Times and
The Sun newspapers; its former
publications include the Today,
News of the World and The
London Paper newspapers. Until
June 2002, it was called News
International plc. On 31 May
2011, the company name was
changed from News
International Limited to NI
Group Limited, and on 26 June
2013 to News UK.
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Market Position

Media Industries: Who are ‘News International’ and ‘Reach’?

Key Term!
Conglomerate:

A large corporation that owns a large number of media companies, such as television, radio, internet,
publishing — giving the conglomerate control in the market. Example: Disney Studios, with Disney+, The
Disney Channel etc.

Key Term!

Subsidiary (ies):

A smaller company controlled by a larger one. Often ‘less important’ or and ‘additional branch of’. For
example, NBC is a subsidiary of Universal Studios.

Both News International (and the bigger corporation that runs them,
News Corp) and Reach (the other CSP, the Daily Mirror) are examples
of media conglomerates. These are huge companies that have lots
of subsidiary companies. Whilst it is not important to remember all
the names of these subsidiary companies, it is important the power
they have in the modern media landscape. For example, News
International (or News Corp) owns the following media products...



Representation | Audiences | Industries | Language

Market Position

Media Industries: Who are ‘News International’ and ‘Reach?’

THE TIMES m Sky E&é i PUS g “

The Times The Sunday Times The Sun The Sun on Sunday Sky TV Fox News (TV)
Fox Sports (TV) Wall Street Journal New York Post Harper Collins 20th Century Fox
Publishers (Books)

All of these companies are linked to the media power that is Rupert Murdoch. He and his sons
have enormous ‘reach’ in the media world and are said to be worth $12 billion. Does this
matter? Does Murdoch (and his often ‘right-wing’ political standpoint) hold too much power
over the way news is communicated to a large part of the world? Is it good that we still have
newspapers in this increasingly digital, social-media obsessed news landscape with user-
generated content (UGC)?

Ten minutes: Silent work in your books (look back at film notes for reference...!):

1. Whatis a media conglomerate?
% 2. How could it be argued that media conglomerates are a good thing?

3. How could it be argued that media conglomerates are a bad thing?
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Digital Platforms

WE DID THIS PREVIOUSLY! Add to your spider diagram!
How is The Times Responding to the Challenges to Traditional Newspapers from Digital
Platforms?

With sales in printed newspapers falling and the associated loss of earnings from advertisers and sales,

The Times has been concentrating on digital sales, and advertising, in response to the growth of digital

news platforms and social media. As they say, if you can’t beat them, join them! They have:

 Moved towards a multi-platform landscape. This means that it publishes and synchronises across its
print, desktop and mobile platforms. The Daily Mirror has provided this online content for free. Some
newspapers, including The Times, have a paywall on their online content. The Times has had a hard
paywall since 2010, but it often experiments with making content available for free. Last summer, it
began free registrations and has been adding around 30,000 subscriptions a week.

* Created a social media strategy in collaboration with the digital team to drive growth of their Twitter
and Facebook profiles.

* In 2018, The Times and The Sunday Times hit 500,000 subscribers as digital outnumbers print for first
time at a cost of £1 per week (minimum) for a digital subscription.

Five minutes, in your books:

1. Using the notes above, describe what The Times has done to protect itself from the
general fall in newspaper sales.
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Digital Platforms

Media Industries: Do Online Newspapers Have to Charge Money?

The Times charges for online news content. The Daily Mirror offers free news with paid advertising
(like the MailOnline), although you can pay a subscription to read the Mirror news without adverts.

Alan Rusbridger (ex editor of the Guardian) in 2012: The new digital paywall model established by the Times and the
Sunday Times as a “vault of darkness” which might generate as few as 60,000 subscribers. We shouldn’t kid ourselves that

this is going to be the panacea. We have the Guardian’s £49-a-year membership scheme (heralded by Guardian Media
Group as a beacon of hope, with 50,000 readers registered)

John Witherow (editor of The Times) in 2016: The Times and Sunday Times now has more than 182,000
digital-only subscribers “and we charge quite a lot of money”. The Guardian is “heading towards a
paywall” of its own. He sees the Guardian’s £49-a-year membership scheme (heralded by Guardian Media
Group as a beacon of hope, with 50,000 readers registered) as merely a stepping stone to a subscription
model. “Appealing for donations of £49 is not the answer, because it's not enough. You need a million
people donating £49 to pay for the journalism at the Guardian which is very good but it's expensive,” he
says. “They have to really rethink their model. If [The Guardian] want to ask people to donate that's fine
but they are going to have to donate more and it just seems to me that it's a gradual process that they are
heading towards a paywall, and there's nothing wrong with that. It's always been my view that digital
would end up like newspapers, a combination of advertising and paid-for content.

| Seven minutes, in your books:
/ 1. What do the online newspapers need the money for?
2.  Why do you think The Guardian model will no longer be sustainable?

3. How does The Times’ paywall mean that the news (and journalism) is high-quality and sustainable?
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Multiplatforming and Convergence

Media Industries:
What Trends are Towards Convergence of Media Platforms in the Case of The Times?

+2109
+117% +34%
+57% +479% '
+375% +116% +119%
+207% +83% +528% +164%
9% +200%  +18% 41579
+462% 29,254 +1251% +145% 29,182
+106% 2529 4239% H33% 22177 23,139 24,086 +53Y%
+173% +109% +124%, +2999% ’ +31
+62% +84%
15,368 0 +17%
+22% 17,344 14,072 ’
7,834 8,038
Daily Express Daily Mail Daily Mirror Daily Star i Independent.co.uk  London Evening Metro The Daily Telegraph  The Guardian The Sun The Times
Standard
m Print m Desktop adds to Print u Mobile adds to Print & Desktop mDigital adds to Print

Source: PAMCo 2 2018 (Apr ‘17 — Mar ‘18)

You answered these questions previously; are there any similarities?
1. Describe impact of digital to print for the The Times.

2. Compare the difference in media platform impact between the Daily Mirror and The
Times. Mention the difference in the digital impact between the two papers.
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Just a reminder...we’ve already done this!

Revision: Press Regulation

Media Industries: How and Why are British Newspapers Regulated?

PRESS COMPLAINTS COMMISSION

The Press Complaints Commission
(PCC) was a voluntary regulatory body
for British printed newspapers and
magazines, consisting of
representatives of the major
publishers. The PCC closed on
Monday 8 September 2014 after
criticism after the phone hacking
affair. It was replaced by the
Independent Press Standards
Organisation (IPSO), chaired by Sir
Alan Moses.

. independent
I S O press standards
e organisation

The role of IPSO is to:

* Regulate 1500 print and 1100 online
titles.

* Listen to complaints about press
behaviour.

* Help with unwanted press attention.

* Advise publication editors.

* Provide information to the public.

* Provide a journalist whistleblowing
hotline.

* Low-cost arbitration between
complainants and publications.
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Revision: Press Regulation

Media Industries: How and Why are British Newspapers Regulated?
Remember this?
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Click image to view video


https://youtu.be/_aqr3cw2gpY

This concludes the
Newspaper Close
Study Products.
Now revisit your
Personal Learning
Checklist for this
CSP.

How much more
do you know?!
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Sorly M ... Bezos is Bond’s new boss
as Britons deliver 007 to Amazon

Starmer to
offer youth
visa scheme
for Europe
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